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MARKETING STRATEGIES TO INCREASE
THE SALES IN A CAR SERVICE

Filip Ilie, Simina Bica
Polytechnic University of Bucharest, ROMANIA

In a market economy, any organization, especially
an organization with purpose lucrative, conceives
its own policy, which designates its future
development directions and concrete ways of
making its policy that we must ensure permanence
market and especially the ensemble development.
Base component of the policy of a company is
marketing policy, which offers the possibility of
prompt and real reception of the market signals
and enable rapid adaptation to changes market,
with maximum efficiency. Thus, the company can
accurately assess, market parameters and allocate
appropriate the resources adequately available, of
real demand, may it refer uncovered segments on
market and  comparative  advantages  over
competitors.

In the present conditions, no company can afford to
operate without to have a clear, both short and long
term, which its assure subsistence, but and
rationality, efficiency given that the environment
becomes more complex and dynamic. Compared to
many  changes that occur in  both the
microenvironment and the macroenvironment in
which the company is present, must manifest a
certain behavior, an certain attitude, which is
reflected in the delineation of the strategic
directions and of practical ways of making them,
and it is reflect in the content of marketing policy of
the company. In the activity of any organization
choosing marketing strategy marks an important
step, that completes stage in which is defined
mission and the purposes pursued, on base a
careful analysis and relevant of the his situation.
Marketing strategy designates the defining lines of the
attitude and conduct company, to achieve certain
objectives. It is the concrete objectives ensemble to be
accomplished in - a period of time, of means and
methods by which they translate into practice,
expressing trends and demands to achieve the
established performances, whose level is measured
using the indicators economic, such as business
volume, market share, profit etc. Thus, the purpose of
this paper is to highlight the role of marketing strategy
in achieving a company by auto service type, the
application way of the marketing strategy,
development, extension, concluding by partnerships
and the increasing sales.

ASPECTS OF MEDIEVAL TECHNOLOGICAL
PROGRESS, DUE TO CISTERCIAN ORDER,
IN THE REGION OF NOWADAYS ROMANIA
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The paper is a brief presentation of the history,
spreading and influences exercised by Cistercian
order in the territory of nowadays Romania. The
white monks had a significant contribution to
medieval innovation and technology especially in
water powered devices, but also in agriculture,
metallurgy, wool industry and books production.
The Abbey from Carta followed the same principles
and brought technological knowledge to the laic
communities from nearby regions.

MICROSCOPIC MORPHOLOGICAL STUDY
OF THE SUPERFICIAL VENOUS SYSTEM
AND PERFORATING VEINS

Alaa Hadi Kerim, loan Bruckner

Faculty of Medicine, University of Medicine and
Pharmacy “Carol Davila”, Bucuresti, ROMANIA

The pathogenic mechanism of varicose veins should
be seen whole, in all its complexity, as a result of the
numerous links, the pathogenic lesion causing
morphological  substrate  specific  functional
disorders, translated by clinical symptoms.

ULTRASTRUCTURAL MORPHOLOGIC
STUDY OF THE SUPERFICIAL VEIN SYSTEM

Alaa Hadi Kerim, Ioan Bruckner
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Pharmacy “Carol Davila”, Bucuresti, ROMANIA

Morphological substrate research of varicose veins
benefited  unquestionably  the  possibility  of
penetration at the ultrastructural level by electron
microscopic investigation. Analysis of the lesions
indicates a ultrastructural profile installed when
triggering pathogenic, adding to the personal results
supporting the existence of morphological changes
even non varicose clinical territories.
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HVOF APPLICATIONS - STATE OF ART
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D. Bobe
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This paper presents briefly, the thermal spraying
process at high speed by accelerating powders
/particles using the forced combustion of oxygen -
HVOF process. Also, there are presented some
HVOF coating methods specific to medical area and
also, some material that are used for these
applications.

THEORETICAL DETERMINATION
OF TECHNOLOGICAL PARAMETERS
SPECIFIC TO HVOF PROCESS

V. Avramescu, R. Nita, L. Paun, S. Rosulescu,
D. Bobe

Mechanical Engineering and Research
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Article aims to estimate the limits of technological
parameters in HVOF thermal spraying for practical
applications, from theoretical studies and using data
from specialized literature and from experience. The
paper specifies about HVOF metallization powders
used for each case that is analyzed.
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